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360° 9 Questions

DIGITAL

INFLUENCE
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What is changing in our digital lives?

What is digital influence?

Why does this matter to business and organizations?

How can you create a strategic approach?

How is this different from advertising?

How can you know what is being said about a brand or issue?

How can you productively engage with your customers,
constituents, stakeholders?

How can you measure ROI?

How can you continue to sharpen your understanding?
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360o . What is changing in our digital lives?
DIGITAL :

INFLUENCE

e “Personal media” is growing explosively
e Technology makes publishing super-easy

e Search changes how we find all information AND the
haystack keeps getting bigger

e We trust different people today
e The demand for openness and transparency increases...
e We are now “Microcasting”

Brands and organizations must
communicate differently to participate

O
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PUBLICRELATIONSX.0

WELCOME TO A NEW AGE OF PUBLIC RELATIONS.

ONE WHERE THE PUBLIC DOES MOST OF THE RELATING AND TRUST IN TRADITIONAL MARKETING IS DOWN. WE BELIEVE IN A NEW
APPROACH TO COMMUNICATING. ONE WHERE WE LISTEN AS MUCH AS WE TALK. WHERE WE RECOGNIZE NEW INFLUENCERS IN THE PEOPLE
SITTING NEXT TO US. WE BELIEVE IN THE IDEA OF ENGAGEMENT AND THAT BETTER THINGS HAPPEN THROUGH OFEN AND TRANSPAR-
ENT DIALOGUE THE LEVERS THAT WE HAVE PULLED FOR YEARS TO SELL PRODUCTS AND SERVICES, CHANGE BEHAVIORS, ADVOCATE FOR
CAUSES AND BUILD BRANDS NO LONGER WORK THE WAY THEY DID. THE CONSUMER 1S IN CHARGE. PERHAPS, SHE ALWAYS WAS.

AND NOW, CREATING A CONVERSATION IS JUST AS IMPORTANT AS DRIVING MEDIA, FORMING PARTNERSHIPS AND CRAFTING MESSAGES.

CALL IT INFLUENCER MARKETING. CALL IT BRAND STEWARDSHIP IN THE NETWORK AcE. | T'S ALL PUBLIC RELATIONS.




360° . What is Social Media?
DIGITAL :

INFLUENCE

“Social media describes the online tools and
platforms that people use to share opinions, insights,
experiences, and perspectives with each other. Social
media can take many different forms, including text,
Images, audio, and video. Popular social mediums
Include blogs, message boards, podcasts, wikis, and

vlogs.”

- Wikipedia

“Socilal media is new, very powerful content created
by consumers and shared digitally. It competes for
our attention and trust against traditional

“media” sources and often ‘wins.’ “
- John Bell

O
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Digital Advocacy

Political, Social, Environmental

Social Computing
Wiki, Social Bookmarking

I Online Media

Blogs, Traditional
Media., Websites, Portal

P\\\

Social Networks

cngrld
»blocher

myspace®
a place for friends

engadge
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Online Advertising
Banner, Sponsorship,
Contest, Game, Viral

Messaging

Email, Enewsletter, Ecard,
Webmail, Text Messaging,
Instant Messaging

Gmzil
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Microcasting
Vlog, Podcast

(1] Tube [
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Syndication

& FeedBurner
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Digital Devices

Mobile Phone, DVR,

Game Consule

Search
SEO, Paid Search
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Google

L2 Technorati

Conversations
Blog, Chat, Message
Board, VOIP
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INFLUENCE .

The New Influencers...



360° :  What is Digital Influence?
DIGITAL :

INFLUENCE

“Welcome to a world where everyone is
Influenced Iin new ways and anyone can be
an influencer.

Digital Influence is an organized way of
planning and deploying programs in this
new world. It is not about manipulation, nor
about delivering messages. It is about
openly and honestly engaging with users
and participating in the conversation”

O
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INFLUENCE .

Why does this matter to
business and organizations?



57,000,000

Number of Americans who read blogs (okay, close to number
of overall blogs, too)
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20,000,000

Number of Chinese blogs/Nov06
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49,985

New blogs created in last 24 hours
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1,000,761

New blog posts created in last 24 hours
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15,000,000

Registered users of mop.com/China
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8,000,000

Registered users of mixi.com/Japan
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100,000,000

Registered users of Xunlei/China
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8,000,000

Young Chinese who voted via mobile phone on Super Girls
final episode
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1 O O , O O O Videos uploaded daily

6,000,000 sosswmosessan

20,000,000 reoseresuserscymon
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O

Ogilvy Public Relations Worldwide



65,000

Number of movies that Netflix has in its library
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$65 billion

Amount of money being spent 2006 holiday season by people
who use search engines

o
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It’'s mass

(and Long Tail)

It’s everywhere

(but differently)

It's money

(a lot of money)

and It affects search
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- B LE @3

Social Media impacts Search

G- MR 0 2%

Number 5000. Compare prices from across the web and read reviews from ...
wh. epinions. com/Select_Cormfort_Mattress_Sleep_Number 5000 - 43k -
Cached - Similar pages

Epinions.com - Fosts in Sleep Number Beds

Epinions has the best comparison shopping information on Message Board C
Compare prices from across the web and read reviews from other consumers
Wi ERINIONS. com/msgdshow_~threads/cat_id_~17/id_~4998/forum_id_~402,
Cached - Similar pages

[ bdore results fromm vy epinions. corm

Order Your Sleep Number Bed by Select Comfort at QW C com ...
Find the key to a perfect nights sleep with adjustable Sleep Number beds at QWC
Sleep Number technology provides an improvement in back pain relief ...

weneny. v, comd.Awalk. yah 0010-4739 2 mp=ddsnBcont=47398cm_re=PAGE-_-
BRANDSHOPS-_-SLEEPNUMBEREED - 32k - Cached - Similar panes

Sleep Number Eedroom Fumniture - Buy Home & Garden at BizRate
Looking for Sleep Number in Bedroom Furniture? BizRate has the lowest prices an
custormer reviews. Corpare Bedroom Furniture prices and store ratings ..

wy. bizrate. com/bedroomfurniture/brand--sleep_number/products_ att259--385304
62k - Cached - Similar pages

Sleep Number. Shopping Information and Much More from Answers.c
Sleep Number Bed 4000 Queen Mattress Set by Select Comfort This queen pillowt
set is a step up in comfort

why answers. comAopic/sleep-number -

B2k - Cached - Sirmilar pages

Sleep Number Eed

The hotel | am staying at has a sleep number bed and | am corwinced it got that ns
Listed below are links to sites that reference Sleep Number Bed: ...

blog.trmcnet. com/blogfich-tehranifpersonal/slee p-number-bed htrl - 29k -

-y

Interactive Intelligence Inc®

I\’?F

Premium Contact Center Research and Cunl:enl:

VoIP Blog Tehram com

n thi

Sleep Number Bed

September 20, 2006

The hotel I am staying at has a sleep number bed and I am convinced
it got that name hecause you wake up at random numbers on the
clock throughout the night. OK that may not be totally fair because a
coworker is staying at this hotel and apparently he slept very well two
nights ago. Me — I woke up right in the middle of my sleep --so 1 am
probably not a good reference for the bed.

So the important question is what number is the best. I slept at 70 the
first night and 40 the second, I think 40 was better. [ suppose it takes
some time to find the optimal setting. Then again it may not make
sense to put a bed like this in a hotel where most people only spend a
few nights - perhaps not long encugh to get the setting perfect.

Update:

What a difference a night can make. I spent 15 minutes playing around
with the settings on the bed last night and I slept pretty well at
around 30. I think perhaps one of the best side effects of the mattress
is it doesn't trap heat like most pillow top style mattresses, OK --
enough with the mattress talk - back to communications

Related Tags: night, slept, number, hotel, sleep
Ads by Google Advertize onthis ste

Air

er and

About Me (Full Bio)

Pracident, Publisher, TMC,
wolP Blogger,

Wiew Rich Tehrani's Atidles,
Calumnns and Speaking
Engsgarnants

Cached - Similar pages €] Done
The Sleep Number of some Famous People

They get tired like everyone, they fall in love, they put their pants on one leg at a time, and
they have sleep numbers. In the chart below are a few famaous ...

wy. cockeyed. cornfarchivessleep berfsleep_ bers.html - 14k -

Cached - Sirmilar pages

Sleep Country Canada - Specialty Mattress Retailer | Home

The farmous SLEEP NUMBER BED is now available in all of our locations! What is your Sleep

ith plent:

YoIP Blog -
Tehrani.com Home
Page

Search VoIP Blog -
Tehrani.com blog:

Tag Search:

(Separste multiple
tage with cornma)

Recent Entries
THECnet Mobile
Wista Analog Hole
IMS: Are We There
Vet
15
The Resl Unified
Communications
Relationship
batuzen Mirasoft
and Nortel
Toturn Talk-Hou
Werizon and iPhone
Teleflip
ITEXPO Comments |

& Internet

O.JLM
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3600 Search Matters

DIGITAL

INFLUENCE

Before: Negative

Web Images Video™™' News Maps more»

G O Ugle [Bally Total ——

ness Search

Web
Bally Total Fitness

Nationwide commercial operater of health clubs offering full service fitness facilities.
www.ballyfitness.com/ - 12k - Cached - Similar pages

Welcome to BallyJobs.c

Bally Total Fitness is the leading, and cnly nationwide, ... Bally Total Fitness is committed
to offering its members the best resources to help them ...

www.ballyjobs.com/ - 8k - Cached - Similar pages

ballystore.com - Home Page

CLUB LOCATOR | RETURN TO BALLY ... Fitness Electronics - Exercise Equipment -
Strength and Weight Traning - Stretching and Toning ...

www.ballystore.com/ - 16k - Cached - Similar pages

Bally Total Fitness - Meet Your Potential - Create a personalized ..

Take our Personal Fitness Profile and find out! ... Click here to find a Bally club near you and
start with a free Bally trial membership. .
meetyourpotential.ballyfitness.com/fitnessplan.aspx - 33k - Cached - Similar pages

Bally Total Fitness | Expert Advice - Articles

Announcing the Member Values program, exclusively for Bally Total Fitness members! With
Member Values, your membership gets you special deals on well-known ...
https://onyx.ballyfitness.com/rapid_results/expert_advice/articles/articledyn.asp?articl
26k - Cached - Similar pages

After: Positive*

GOL)[e Web Images Video™" MNews Maps mores

c art mee
http:/imeetyourpotential.ballyfitness.com/guestpass.aspx

BUILD YOUR OWN MEMBERSHIP
Build Your Own Membership Online Now! Build Your Own Membership and
pricing Is desligned around your goals, preferences and lifestyle. ...
http:/iwww.ballyfitn ess.com/byom/SelectZip.aspx

ere's almost nothing you can do that a
undo. It's just a matter of working out how to work it off.

http:/iwww.ballyfitn ess.com/ebns/calorieCounteri/index js.asp

BALLY TOTAL FITNESS

As the leading fitness and weight loss platform in America, Bally Total Fitness is

the ... Q2 2006 Bally Total Fitness Earnings Conference Call
. rate-| 7

*Visible Technologies TruView



360° . Search Matters
DIGITAL :

INFLUENCE .

e Search iIs the new media
e Everyone uses search

e Only the first two pages of results
really matter

e Great search results come from:
— A great content plan
— Positive third party content
— Cross-linking
— SEO

O
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INFLUENCE .

How can you approach digital
Influence strategically?



360° : A Strategic Approach
DIGITAL

INFLUENCE

Strategy Mapping Engagement

N N (£ N

' @W 2. |
Influencer Audit @ Blog Feeds B lU e ol

@ Blog development & visibility
Lo ETEELo biEe @ Snapshot “Map” @ Blogger relations

Search Visibility Plan @ SEO/Search engine marketing

@ Crisis Monitoring
@ RSS/Content syndication
Multimedia Visibilit

4 . @ Viral program development
@ Comprehensive

Monitorin @ -
Directory & Affiliate < Digital Advocacy

@@ ®®® ®

PRI @ Microcasting Live Webcasts
@ Extranet/wiki development
Engagement Strategy VRN Y, "
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360° . Digital Influence Strategy

DIGITAL

INFLUENCE

Digital User Profiles

What devices and digital services are they using?
Influencer Audit

Who are the influencers for an issue, brand, topic?
Conversation Map

What is cgm (consumer generated media) saying about a topic? How is the
conversation unfolding?

Search Visibility Plan
How do we help people find the conversation and content?
Multimedia Visibility

How do we help them find the video, audio and pictures and offer them an
emotional connection?

Directory & Affiliate Program
Can we connect a network?

Engagement Strategy
How do we put all this and the big idea into action?

oo ©-eo © ©®

Y,
O
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360o : Influencer Audit
DIGITAL

INFLUENCE

610 links from 248 distinct sites.
Jenn updates the site almost daily

Contributor to Club Mom, Dot Moms, a
Contributing Editor for Blog Her.

A founders of Mommy Bloggers.
Adviser to J&J's Momformation

Featured on national television on CBS
News.

Affiliation of blog writer(s)

Number of links to the blog
Number of feed subscriptions
Prominence on search engines

Last update

Industry mentions/lists of top blogs

Inclusion in Technorati Blog Directory and
other online directories

Discussion Analysis — true discussion or
bantering

O
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360o . Blog Evaluation: Influence
DIGITAL :

INFLUENCE

Affiliation of blog writer(s)

Number of links to the blog

Number of feed subscriptions

Search engine results position for relevant keyword searches
Last update

Industry mentions/lists of top blogs

Inclusion in Technorati Blog Directory and other online directories

Discussion Analysis — true discussion or bantering

OROROSOROROROR0)

Y,
O

Ogilvy Public Relations Worldwide




360o Digital Influence Strategy — Energy

DIGITAL Company

INFLUENCE

Ogilwy Public Relations Warldwide

Influsnosr So0rs:

Worldchanging.com
Alternative Fuel Blogs 5.0 out of 5.0

bt~ 8 Blog Influsnce Ratings

i
o ol oo o
o o o o o
ol ol ol ol o
& o o o o
LN N N N

TEE |\ st Traflo

OVERVIEW

Worldchanging 's an environmental and alizmative snzrgy group biog that fecuses on collaboration and
cooperation 1o sokving environmental challenges. Contributors Include S Friend, the CES of Nabwral Logic;
Ethan Zuckemman, an researcher and aciivist at Harvand's Serkman Center for Infernet & Soclety; Joel
Makower, the founder of GreenBiz.com, ClimateSiz.com, GreenerBullidings.com; and cthers. The blog has
2 unigue hizrest in f=chrology and design — bt Is not purely high-tech focused.

LINKS

Worldchanging is extremealy wel-inked from ofher highly Infieerdial biogs, Including Treshugger, BolirgSaing,
Gizmodo, ResiCiearPoltics, and more. According o Technoral, there are 8,883 linke from 1,812 bloge,
while Google estimates fhere are 20,800 Web cRec Inking to 'Waorldchanging.

POSTS & COMMENTS

New posts appear on Waordohanging maliple tmes per day. Over fhe past thres days, there weres an average of
3.0 pocte par day and EicgPulse estmales inere 28 postc per week. Wordchanging posts gererale a high
numter of comments. O posls nal generated comments, there was an average of £.0 comments per post

SITE TRAFFIC

ity Fmach | midEn|
3K * ACCOnding io Alewa, the
daly reach of
Wwaondonanging Is currsnty

Iy | | 50 permatcn
| | |
! I . 1| = Over e past week, the
- | 1 N " 1 | average visHor views tac
ol o ™ = 4 || pagesonWordchanging, .

an o | N Wal TS | pubhay - according o Alexa, 07‘/{”
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et rraran e e Ogilvy Public Relations Worldwide
Section 1.0: Alternative Energy & Fuels
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INFLUENCE .

How Is this different from
advertising?



360° . What are the distinctive qualities of ‘social
pDIGITAL : Mmedia’?

INFLUENCE

e Participation

e Openness and Transparency
e Conversation

e Community

e Connection

e Collaboration

e Facilitation

o
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INFLUENCE .

How can you know what is
being said about a brand or
Issue?



360

DIGITAL
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Conversation Map

Themes

Politics

Expansion

High Price of Qil

Not Environmentally Friendly
Pollution

Alternate Fuels

Stocks

Environmen tally Friendly
Terrorism/ War
Technelogy

Not Green

Green

T
0

20 40 60 80 IOO 120 ‘\40 160 180 200

Ton: Ilyf th e post d ith respect to BP t specific Theref a post that neg; ly the
but mentions “at lea: Hh y e Green” would be rated negative and rec: athel me hit for Green.
Gnee / Not Green themes are def g(h c|| erm, as opposed to Environmentally Friendly ! Not Environ-

fin
ntally Friendly, which refer to the

d s pos tmen\
of el

cept of

al awal

and ir \dihe espective Green/ Not Green posts.

Meutral
32%

Favorability*

MNeqgati
30%

Ve

Balanced
18%

Positive
20%

* Favorability was rated from a consumer perspective, neutral stories
expressed no bias, and balanced stories offered both positive and
negative commentary with respect to BP.

Politics was a key driver of
discussion about Co. and the
oil industry online

3 key negative themes
emerged:

1. Texas pollution
2. Alaskan oil spill
3. Guardian article

Overall tonality of blog posts
mentioning Co. was negative
or neutral — though still
better than peers in the
industry

Co.’s alternative energy
efforts were simultaneously
seen as progressive and not
substantial enough

O
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Engaged %

Service-Oriented ...

s ‘ BUZZL OGIC

You are viewing Influencer #2

Ad &3

100%

YentureBeat Wire » Sono...
httpiffwww. venturebeat.comfwire/20067/11 /...

2%

SOA - Service-Oriented Archit...
http:ffwww.cio.comys0as

BEA Systems - About BEA

http:ffwww.bea,comfframework.jsp? CHT=aba,..

Service Oriented Architecture...
httpiffresources.linusinsider.comylinusi..,

Service Oriented Architecture...

http:ffresources.ecommearcetimes.comfecam...

Recording Information

https:ffzunmeetings.webes.camfsunmeeting..,

IBEM Press room - 2006-08-23 I1...

http:ffwww-03.ibm.comfpressfusfan/prassr..,

IT-Analysis.com - S0A - Huh?
http:ffwww.it-analyzis.comftechnolagyica..,

Cf= ls i fa) 2§ o
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28%

17%
15%
13%

12%
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How can you engage”?

The Work >




The Intel Centrino Duo BLDGGER CHALMGE

On Oct 1, 2006 Intel gave 6 13ptops withiln !%i!! j0'mobilERETHNDI0Y .’ )
featuring either an Intel* Core™ 2 Duo orntel: Cur"' Duo proCESSOTaoN| SN0 STars! ' '“tE‘l ——

in the Blogosphere. Over the next 5 weeks W,E_._I challeNgeEshE M0 SHdlEREI ]

unique views on blogging and the world. = l

About the Challenge All Weeks Week #1 Week #2 Week #3 Week #4 Week #5

Robert Scoble
Meet the Bloggers:
The City Blogeer MysteryBlogger
Jden Chung
waw, gothamist. com

Blog: http://scobleizer. wordpress.com

e The Gadeet Blogger .
. S My Bio
4 mlfm Lm Ry Robert Scoble, world-rencwned blogger and Microsoft's first blogger
p o and videoblogger, is Vice President of Media Development for
REE) e Video Biogger PodTech.netwaork. Scoble maintains the popular blog, Scobleizer

f"i Bre Pettis

PP — thttp://scobleizer wordpress.com) which is currently listed in the top

10 blogs on Technorati, the most-popular blog search engine. Scoble,
an author, recently completed the now best-selling book, "Naked
Conversations: How Blogs Are Changing the Way Businesses Talk With
Customers.”

The Mommy Blogger
Mindy Roberts

= e, themommyhblog. com

The Tech Blogger
Paul Stamatiou
wany, paulstamatiou. com

Before PodTech, Scoble was an "evangelist” working for Microsoft in
product development. In addition to picneering blogging within
Microsoft, Scoble was also responsible for the development of
Micrasoft's Channel 9 (http://channel9.msdn.com), a site devoted to
Micrasoft's developer community. In approximately one year, Channel
9, under Scoble's leadership, attracted more than 3.5 million unique

The Food Blogger
Fim Techamuanwivit
chezpim.typepad.com

- ‘ The dysteny Blogger
Robert Scoble

; users and developers per month who heard conversations about
scobleizer wordpress.com

Microsoft and technology. [+
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Ogilvy Public Relations Worldwide




Q- ©

P -3 &3

W — e
w - °

( l nte'l Leap ahead”

MYC Live Window: Data¥ision 5th Ave.

Live without boundaries.

Intel® Centrino® Duo makes virtual and real worlds collide.
Octoher 12-

hour exper
ive life with

¥ing
isit the sim in Second Life here. =
Jithout boundaries. Learn more »

Second Life

Dual-core.
Do more.

Intel Sponsored Links

Intel®

Intel® Centrino® Duo
Intel® Core™ Z Duo
DataV¥ision

Second Life

Clickz

Metwork World

Related Links

Flickr

Millions of Us

YouTube

Rocket Boom

Yersu's Blog

Slashdot

Eric Rice

[+

hlamedinuernaloanlina

@ Dane

% ) Internst
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€] Design Matters - Microsoft Internet Explorer

Gox nge o

File Edit Miew Favarites  Tools

Help

QE-au:k - O - \ﬂ @ -;\J /-\’ Search ‘gl_ﬁz’Famrites Q?e " i - ﬁ @ j‘i

Address | @] bt /fweww  lenovobilogs, cor fdesign/ V Go  Lnks 7

v| [C] Search ~ | g » lenovo

@Alexa’ H |

BEX

HOME

= David Hill Biography
= Yao Ying lia Biography
> The Rules

CATEGORIES

= Design & Culture (4
= Design Econormics (1)
= Design Innovation (2)
= Design Theory (1)

Design 2

ki

[ssar ) ineld oo
s

matters

Packing away a notebook august 16th, zooe

In my mind the personification of separation anxiety is having to check
my notebook with my luggage while traveling. Mot only am [ separated
from my work and my stuff, but I'm also entrusting a $2,000 machine
ta the kindness of baggage handlers.,

Recent news reports about lost ar stolen notebooks containing
sensitive data - especially customer and personal identity information -
has pushed the issue of security to the forefront for a lot of users.
While passwords and encryption may be an annayance, imagine the
consequences to you and your business if your notebook were to wind
up in the wrong hands,

We've designed the most sophisticated suite of security functions

awailahla in tho markat Wa'ia chinnoad mara Aotahnalc weith liamotrie

J
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Mmake it in scrubs_

Why Health Care? About the Site Resources and Information

Don’t be a scrub, wear them.

'V asu W zste .

EXPLORE IT! " PLANIT! ' DOIT!

Jobs in health care are more
than just doctors and nurses —
; Find a career in health care

[ - that's right for you!

r | Take the Quiz! Find the job

A DAY IN THE LIFE : The People in Health Care that's right for you!

Select a photo to find out more

# Share your story

Find Your Own Path

MEDICAL ASSISTANTS

hedical assistants perform

r

5
Take a look at some |

other career options!

Kevin administrative and clinical tasks to gl
keep the offices of physicians, 5 g::;;’m”’
odiatrists, chiropractars, and other : :
Phally £ fl really enjoy H nEee i # Family Therapist
: health practitioners running S
Age: 25 years old working here and
: : srnoothly. .. mores:= B Medical Coders
Job: Medical Assistant  WOTKing with the _

7 J people here and # Psychologist
Workplace: Asian the patients ¥ Registered Nurses
Health Senices hecause it's a  Surgical Technolagists
Home: Cambodia community

hase. 3
Home Explore ! Plan !t Do il Why Heatth Care? | About the Site | Privacy Policy | Resources and Information Worldwide




@ SHAPOM_tc2_v1.1 - Microsoft Internet Explorer [Z]@ %

File Edit iew Faworibes  Tools  Help l';'
Address | @] hitp: /fcm, multicastmedia,corm/snapon/ b Go  Links
Google - v| |Cl search - @ Seblocked » lenovo @ -
5 Snapan.com
A—
”ap J”AUTDMDT'HE DIAG N DSTICS Diagnostics Home . Dagnostics Product Index . Customer Care
DIAGNOSTIC SOFTWARE DIAGNOSTIC PLATFORMS TECH CENTRAL SHNAP-ON SITES SEARCH I @
ASK A TECH VIRTUAL TECH DERC TRAINING & EVENTS SHAP-OR TV
» VIEW SCHEDULE
Lorem ipsum dolor sit amet dolor sit amet, consectetuer adipiscing elit. Mauris biben- 24"I? +On Demand Tech Programming

dumn lobortis augue. . -
i Paused 1231 kbps (s) (B 5i5Gmatn

RealTechs—RealStories

Meet real techs from across the country and find out how they're using Snap-on in
the shop to get the job done faster and better

th e

adwvantageo

e — =
The Snap-on Vehicle Identification Mark Schaefer E!]_'_erﬁ_idenflflﬁﬂflﬂﬂ
Advantage Snap-on Equipment
Group A

" =
FEREIE | deniillcatien

> L) 0:04 ﬁ i

Providing Superior Service — Mike Johnson, Cleveland, QM
Find out how Mike and his fellow techs leverage Synergy's speed

and accuracy to improve turnover time in the shop.
v
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360 - Intel Press Conference at Blogger’s Apartment
DIGITAL :

INFLUENCE
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360° . Engagement Programs
DIGITAL :

INFLUENCE

e Blog development

= Blog visibility

e Search engine marketing
e« SEO

e Content syndication

e Discussion boards

e Viral program
development

e Online crisis management
e Online surveys
 Digital Advocacy

Web 2.0 development
Web site assessment
Web site design & dev
Contests & promotions
eMail Marketing
eNewsletter programs
Targeted ad programs
Press Room/RSS

Microcasting (audio/video
Podcasts)

Live Webcasts
Wiki development

O
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360

INFLUENCE .

How can | measure ROI1?



360

DIGITAL

INFLUENCE

Valuable Metrics

Benefit
—— Blog traffic

Press mentions

Increased
brand

visibility Search engine

positioning

L Word of mouth

Savings on
customerinsight

Reduced impact from
negative user-generated
content (UGC)

Increased sales
efficiency

Metric

Number of unique visitors, page
views

Number of blog-driven stories
by offline press, Web media, or
hrgh profile bloggers

Percentage of search results
landing in the first three search
pages driven by blog

« Number of blog postsina
Technorati search

« Number of people commenting
on blog

Number of times a year that blog
comments provide useful business
insight

« Number of press stories that
mentlon UGC

- Change In Net Promoter Score or
other attitude metric post-UGC

Number of clients/prospects
who read the blog, number of
salespeople who read blog

*Source: Forrester Research 2007

Value

Cost of advertising in similar
content channel

Cost of advertising In same
publication

« Cost of search engine optimi-
zation to improve ranking

« Cost of paid search for
blog-driven keywords

Cost of hiring a buzz agent

Cost of a focus group or other
market research tactic

Historical change in sales
assoclated with change in Net
Promoter-type metric

Decrease In the cost of sales ;

Ogilvy Public Relations Worldwide



360

INFLUENCE .

How can | stay sharp?



360o :  Next Steps

DIGITAL

INFLUENCE .

e Read blogfeeds.oqgilvypr.com

e Set up your own aggregator

— Use Google Reader or My Yahoo as the
reader

e Use the Tools

— Del.icio.us
— Technorati
— Use Google Alerts

e Try: Second Life, MySpace, YouTube...

Ogilvy Public Relations Worldwide



360

INFLUENCE .

Where to next?



Communities Consumer Microcasting
Reviews

Vertical Digital Health
Search




Social Networks

Jul Toyie

Hay»
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e) Medstory Seareh: | parphe
peripheral arterial disease e Heaith

Information that Matters™: click below to refine your search

& The

The Web 1

pevipheral arerial diseass. i

ESHAPCH 12 w11 - Micuseft Inbormad Explorer

Snap-an,,

TIC SOPTWARL I HATTORN TECH CINTEA SHAP-DM STIS

Bagretics Hemt

AN FICH IUAL TECH DiMD TRABIA & EVINTS.

deler il amal, ceniectatur asipiscieg ekt Waurls biban

SNAP-ON TV

1 abarta dupur

Reallechs-RealStorles

Learn from others

Face-off




360 :

DIGITAL

INFLUENCE

John H. Bell

Managing Director/
Executive Creative Director

http://johnbell.typepad.com
john.bell@ogilvypr.com

360° Digital Influence

Ogilvy Public Relations Worldwide
P:202.729.4166

M:240.462.7596




